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ABSTRACT

Traditionally coastal cities had a role as tradougts or gates of entry connecting the
hinterland other parts of the world or the counttgd acting as points of departure or
arrival for goods and people. Trade and industrgrenthe spine of the economy for
many years and a network was created between grutsoastal cities in order to move
people (workforce), goods, and materials. Tourissn a dynamic spontaneous
phenomenon, which creates opportunities for margstd cities to participate in a
different network of exchange. Tourism is considea@ activity that does not create
networks in the traditional sense but as mobilitgreases information and familiarity
could pose as a new kind of connection betweentaoagies. This paper aims to
explore the structure and dynamics of such a nétabran inter-intra regional level.
The focus is on coastal cities since they are pepular tourism destinations and they
account for the majority of visits in Europe. Refece will be made to the Greek middle
size coastal cities since many of their traditioaetivities are degrading, they already
attract a large number of visitors and they provide opportunity for regeneration
through tourism. The paper will be based on a du@saire survey of visitors
conducted during the summer months (June-AugusB)2@® Volos a middle size
coastal city in Greece. The questionnaire is plaat lroader survey of tourism in Volos
aiming to explore tourism characteristics, flowsl do evaluate the tourism product of
the city. This network relationship will be examihen terms of complementary and
competition and the impacts on city-region relagidrinally the policy implications and
the potential for expanding and planning this nekwm order to contribute and

promote sustainable development of coastal citiésevexplored.
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INTRODUCTION

The purpose of this paper is to explore to whicteeixnetwork potential exist amongst
Greek coastal cities. Tourism will be consideredtlzs main activity that will be
analysed concerning its network creating potentigisally the theoretical hypothesis
will be tested against data collected during a eyroef tourism in Volos. Firstly,
networks will be discussed and explained in thaiditional structure and a connection
will be made between coastal cities and more inambit ports and traditional
networks. The special emphasis will be on the Ed #re changing relations and
competition status between countries, regions aitidsc Finally tourism will be
deconstructed in order to define the basic conctys could allow for a potential

network to be created and the characteristicagtisork.

NETWORKING PRINCIPLES

In the last few years we have witnessed importaveldpments in the process of
European integration as well as dramatic changéseirstructure of Europe as a whole.
As we have recently witnessed yet another enlarggmnias safe to say that the scene is
not static and development, changes, will contilmueappen. We are living in a Europe
of very strong interrelationships where boarderareg and cities are called upon to play
a new role in a continuously changing relative gepgy (Chamis, Fox, 1993).
Peripheral member states are depending upon tréapo networks and infrastructure
of their neighbouring countries. Greece dependdtay in relation to sea transport
across the Adriatic, Portugal depends on SpaintHerdevelopment of road and rail
connections, Ireland depends on the UK for acae#iset channel tunnel and to the core

of Europe as we know it today.

Apart form the obvious transportation networks;ieresting new development in
the EU is the establishment of co-operation neta/dmdtween cities at a European level
(Chamis, Fox, 1993). The development of urban neksvtas been used as a policy
instrument to built alliances, exchange knowledge save resources, take advantage of
scale economies, develop common markets, and e&xqaoiplementarities, which are

all part of the new trend of internationalised pigs (Pyrgiotis, 1991). According to the



recent ESDP, urban networks are advocated as asnwasecuring polycentric and
balanced spatial development rather than concéorirat a few mega-urbanisation belts
(Kratke, 2001). The overall aim of urban networkiig to achieve synergistic
advantages by way of developing co-operation amnikidn of labour and income
between cities or urban regions (CSD/BSR, 2001)firAt networks of co-operation
occurred between cities in adjacent regions withexsame country and soon expanded
to include adjacent regions in neighbouring coestri(Chamis, Fox, 1993).
Geographical proximity may at first acted as a geig for co-operation and
complementation between cities and regions, batnbt a precondition for networking
as long as they share common interests, commorepnsband potentially common
opportunities. Traditionally networks, as opposedcéntralised hierarchical systems,
had a major advantage and a major problem as Wetlvorks are more flexible and
adaptable forms of organisation, able to evolvenhwiiteir environment and with the
development of the cities that participate in iill ®8y definition networks do not have
one centre, they decentre performance and oppbtesinand they share decision-
making. This creates a problem in co-ordinatingoast focusing resources and beyond
an “optimum” size managing complexity (Castells, 0QD This concept of
polycentricity has at least three meanings in thetext of European spatial planning
and regional geography.

» At the scale of Europe as a whdieter-regional), the possibility of developing
multiple dynamic growth zones across Europe (sgardi 1), to challenge the
tendencies for a strong core region to which otbenrts of the territory are
peripheral. In this context, South East Englandgf@ample, as well as Northern

Italy are generally positioned as part of the éxistlynamic growth core.

» At the scale of the territornfintra-regional), the situation where there are
multiple urban centres, often interconnected, matt@an a single dominant
centre. In Europe, examples of this type are thedR@&adt in the Netherlands and
the Rhine region in Germany, in contrast to theisPeggion or to Southern

England which is focused around the core of London.

» At the scale of the urban agglomeratigimtra-urban). This refers to the
multiplicity of nodal points within large urban a® which challenge traditional

notions of cities focused around their city centfEsis situation is common in



large formerly industrial conurbations, as in théhRarea or in many large cities

in UK, it is also observed in touristy rivieras iadpthe Italian or Spanish coasts.

The concern of this paper following the ESDP, isnarily with the first and
second meanings of polycentricity. At a Europeawelle the emphasis is upon
identifying potentials for promoting multiple growkzones. As proposed by the ESDP,
this model should be pursued across the whole Etitoy “to ensure regionally
balanced development, and create global econonegration zones” (ESDP, 1999,
para. 67). At the scale of territory, the focusisdeveloping these in such a way, that
benefits spread out from key nodes within a regmother parts. Within this context,
intra-regional polycentricity is understood as arfaf “settlement structure” which is
characterised by “a graduated city-ranking” (ESD#99, para.71). Thus, for the ESDP,
promoting polycentricity is a majgolicy aimat the European scale whilst at the same
time it is a keypolicy tool at the intra-regional scale. It is in this contéxat the
challenge of identifying the potentials for a paptric network of coastal cities using

tourism as their main functional activity, formseoof the key objectives of this paper.

COASTAL CITIES, DYNAMICS AND TRENDS

This paper focuses mainly on coastal cities, basethe hypothesis that they present a
separate category that has shared common develtgdrobaracteristics in the past and,
similar problems and opportunities. A brief presg¢ion of the current state of coastal
cities is necessary in order to identify those #gjpecharacteristics and the potential for
the creation a new type of network in order to addrsome of the main problems of
coastal cities. Coastal cities are large urbanresntith over 20,000 people. The
population of these cities is generally increadiegause they provide easy access to
oceans, rivers, beaches and other natural areaarara good source for raw material
and food. In addition they provide good accessotisj employment, housing and via

the port access to a wider market.

In the Mediterranean area in general and Greepaviticular, coastal cities play a

very important role as they account along with bin@ader coastal zone for more than



50% of the total population. Coastal populationwgfeom 85 million in 1980 to 124

million in the year 2000 (Trumbic, 2003), an inceanuch higher than any other non-
coastal part of the Mediterranean. Overpopulatiod eoncentration of people in the
coastal zone is one of the most important prestactors faced by Mediterranean
countries since many resources, natural habitadsestuaries are also located in the
coastal zone. The number of coastal settlements midtre than 10,000 inhabitants
doubled from 1950 to 1995 and urbanisation of thestal zone has reached 65%. Apart
from permanent residents, the Mediterranean coasis one of the most popular

tourism destinations accounting for 33% of the @isrinternational tourism.

Urbanisation and accommodation of constantly me@pfe in the coastal zone on
the one hand, and on the other human activities tandsm pose a threat for the
environment. Tourism has been considered a mi&tvention but in the Mediterranean
basin it is a core economic activity that has tatkensize of an industry, increasing the
pressure on coastal areas, since sea-sand-susntoigivery popular. Therefore it
becomes clear that urban development and touriswel@@ment require special
attention in order to achieve sustainability endutare development. Attempts to put
the principles of sustainable development into ficachave led to a variety of alliances
and partnerships during the recent years (Hartrhah,e1999).

NETWORKING IN COASTAL CITIES

Throughout history, cities have been the centresreativity and innovation and the
marketplace for the exchange of ideas, goods arvices. Coastal cities in particular
had the advantage of sea trade and transport agdatbre mainly developed as ports.
Coastal cities develop tangible and intangible dups both with their hinterland but
also with national and international markets. Thecess and viability of many cities
depended upon their capacity to maintain and extieeid networks in order to broaden
their reach and become the economic centre of tégion.

To the same extend that the significance of therial and external network
system is being discussed, research should alstewsted to the urban system itself
beyond the individual urban region. Cities todaywdtd be seen as a system of

competing centres of location and as a system efalthic relationships and



consequentially, urban economic analysis must tegrated both in regional and in a
larger scale framework (Kratke, 1993). Issues ahpetition are very important in
identifying the willingness of cities to co-operasd share information, decision-
making and most importantly resources and benéfits.doubtful if in a network-like
mode of action it is possible to base strategiamifag on shared vision and shared will,

if reciprocal interests are not taken into accd@atarauta, Linnamaa, 1998).

Coastal cities have been playing the role of nadasis polycentric system for
many years. The development and economic prosparitpastal cities was imputed to
their geographical location and their ability tovdmp their networking and trade
through the sea. Volos in particular has one ofntiest important ports in Greece and
has a strong industrial legacy. As it happenedamyrcities though throughout Europe,
Volos faced a rapid de-industialisation phase leado acute problems of urban and
economic decline. The economy in coastal citieeda shift towards the service sector
and more specifically tourism. The challenge nowedmees to use all the available
assets of the urban environment and focus on thela@ment of the new economic
activity. Coastal cities are more open to co-openaand networking is a practice that
has proven beneficial for the previous economiavigttherefore it becomes very
important to explore the potential of using a netwltke approach for the development

of tourism as well.

TOURISM AS A NETWORKING ACTIVITY

As we have seen previously, networks based on,tiadastry, transportation or even
organisations are a fairly common practice. Tourisman emerging economic activity
that has been steadily gaining ground in the destralised era. In the Mediterranean
region especially, many of the tourism researchegsarguing, that it has taken the size
of an industry (Hall, Page, 1999), therefore itdraes very important to examine its
characteristics in order to determine whether dvjates the conditions to create a
network. Tourism is a volatile phenomenon subjeathtanging fashions and fads. Most
studies have tried to explain the motives behimsitinig a specific place and to create a
typology of destinations based on the preconceptmfnthe destination. Furthermore,

most tourism studies categorise tourists accordilmy their socio-economic



characteristics (captives, young adventurers, famiretired etc.), according to reason
for visiting (visits to friends and relatives, bosss, Holidays etc.) and finally according
to the main activity tourists engage in, while ooliteys (sea-sand-sun, business,
cultural visits etc.) (ETB, 1998). The outcome afcls an analysis leads to the
conclusion that as tourist become more mobile ad@pendent it is very difficult to
identify common patters of behaviour on which awmek could be based. It appears
that tourism can only create organisational netwark firms and investors with an
emphasis on actors from the market-private sedtaresthe supporting services of
tourism accommodation and leisure are also a@witjoverned to a large extent by
private initiatives. In traditional markets succeiss based upon competing and
overcoming all other competitors, where this idéa@@operation and complementary
relation through networking, has to be tested anwbt immediately accepted.

Tourism destinations and especially successful dmege been traditionally
competing for the higher spending longer stayirgiters and for a larger share of the
tourism market. It was touristically underdevelopexions that first realised the
potential gain of co-operation and region marketingtead of specific destination
marketing and have promoted many cities as doriagoin order to visit the wider
region (eg. seaside resorts in Britain after a I@egiod of decline changed their
marketing policy in order to increase the numbemights spent in the resort) (Vrassida,
2000). This new shift creates a wider destinati®agin many cases even outside the
strict boarders of one region) which includes manp-destinations. New ideas about
place marketing are trying to change the competitdgacy of tourism and the narrow
borders of a destination by promoting certain plaae a base in order to visit the wider
region. The outcome of this new approach is to temntraregional co-operation/
intereregional competition. Already this new maikgtformation is staring to develop
a complementary relation between the sub-destimatiod a shared decision making
process, which is the basic function of a netwdherefore we can say that tourism has
indeed created a connection between cities in #mesregion and has promoted a
shared- common marketing policy for many destimatiovith proximity playing the

most important role.

Proximity has been considered a prerequisite fer dreation of a networking

relation for many years, but there is recently ange in the logic of space. The



traditional way of articulating space as placdsemg complemented by a new dynamic
of interactions, nodes and polycentricity, thusatirgy a space of flows. Tourism as an
activity is based on travelling from one place nother. Therefore a traveller represents
a connection, a link between two nodes the placerigin and the destination. In a
networked system no node is more important tharthendout nodes increase their
importance by absorbing more information or resesir@and processing it more
efficiently (Castells, 2000). Applying that to teem, we can see that we have two
nodes and the flow of information between them asts catalyst in deciding for or
against visiting a specific destination. The impode of information networks for
tourism is fairly obvious since no one visits agelathey don’t know about and
marketing and advertising a destination has beetgelwi accepted as means for

increasing tourism.

Expanding on this thought, tourism is by definitiam activity that has a place of
origin, a destination and a route connecting the places. Increased mobility has
shortened and constrained the route dependingeoawailable or preferred, means of
transportation. In organized tourism where evenghs pre-arranged by a tour operator
who already has all the information, it is veryye#asfollow that route and determine a
link between the place of origin, major attracti@eng the route if there are any, and
finally the destination. As tourists become morplssticated, they tend to arrange their
own travel plan based on their desires, experienoasstraints and information and
tracking of this route becomes extremely difficulhdependent tourists are more
flexible in their travel plan, and there is alway® potential for the plan to change
dynamically as they enrich themselves with exp@esrand information along the way.
As advertising and the word of mouth are the maiiormation sourcegand as we
accept that there are destinations with a simdarism product, a hypothesis is made
that a network could be created. This new type etfvork will be initiated by the
information flow and advertising of destinationstrin the place of origin but in
destinations offering a similar tourism experier(sémilar tourism product). While
choosing a destination, a tourist takes under demnation many parameters and even
the reminiscence of a previous successful trifs itlhportant for any network attempt to
be able to communicate to the tourist which destina will provide the same or

similar experience. By that we mean that contrarynbst popular tourism studies, the



emphasis is not on assessing the contribution wfisim to the local economy. The
emphasis is on understanding what information ged@rnce or memory a tourist gets
from his/her destination. The popular questiomigerted placing visitors at the centre
of attention and looking at a destination (a plagge)an active member in the whole
tourism process. Instead of trying to assess tidribation of the tourist to the local

economy the emphasis is on analysing what expeazjenformation or memory the

local community provides for the tourist and howamuhis affects the choice of a

future destination.

Communication and information is very important fioe development of tourism
and at the same time sharing this information betweestinations becomes equally
important for the creation of a network system.rtiBipants in dialogue may build a
sense of shared identity as part of a system omuamity, and a changed identity of
their own in the process. We do not build our ides# as isolated individuals, but as
people or groups in a context and a community (Boomnes, 2001). In a broader
sense, accepting destinations that are co-operasindpe participants in the dialogue,
they could promote a shared identity as part oétavark of common experiences with
similar tourism product for example cities of cuéuwor cities of sport. Another very
important aspect is that this dialogue and thebéistanent of co-operation needs to
happen not only between cities. Communication shaido happen between potential
visitor both in the place of origin and the dediima place, in the hope that when they
leave they will have enough information that wilbtivate a future visit to one of the

other cities in the network.

CASE STUDY

The hypothesis from the theoretical review is toatrism can indeed create a new type
of network between destination that will be basedimilar experience and information

flow between destinations with coastal cities pnéisg a good opportunity. In order to

test this hypothesis, a survey of visitors in omedR coastal city was completed. The
results of the survey were then analysed agairdglwiaccepted destination typologies,
in an attempt to define which destinations offecaanmon tourism experience and

whether this information can influence tourism cesi.



As understanding and analysing tourism has becaoreasingly important, many
local authorities, private organisations, globafjamisations, have tried to quantify
tourism through the collection of numerous statatidata. The first step in managing
urban tourism is to determine the target grouphef city (by collecting demographic
data of the tourists) and then to determine thegouflows within the city. Surveys of
visitors are a common practice in tourism reseath provide information about the
characteristics and travel behaviour of visitoratdestination (DCMS, 1999). On the
other hand, when attempting to get information endency to visit a place, the
questionnaire surveys were conducted in the pldcerigin and were circulated to
residents (ETB, 1998). This method although vergytar, could not provide accurate
results due d the fact that people in their homes mostly answased on their
preconception of their potential destination. Sustrveys provide information
concerning the travel patterns and behaviour ofdeass, thus examining the link

between their home city and the destination.

This study is part of a wider tourism survey in ¥k middle-size coastal city in
Greece, which was completed in two phases; thes@tsduring the summer months and
the second during the winter months, by the Enwirental Planning Lab of the
University of Thessaly. The questionnaire that wasigned can be separated in two
sections where the first is a “typical” questiomaaior visitors designed according to
the principals mentioned above, in order to gebrimfation on the characteristics of
visitors, flows, and behaviour. The second seatibthe questionnaire that will be used
in this paper aims to identify which other placegd from Volos) would tourists
choose to visit and how does this relate to thweiral choice of destination which is the
coastal city of Volos. Collecting information onntkency to visit from tourist,
contradicts the usual methodology which focuses residents. This was done
intentionally because we are not trying to exantiveelink between place of origin and
destination. The advantage in asking tourist alfioutre visits is that their answer is
already enriched by the experience of their curdsgtination and they have already
been informed by their current destination. The ainthis study is to examine where
this new experience and information leads them,veiich in turn will present the link

between destinations.



RESULTS

In total 206 useable questionnaires were collertdi/e areas of tourist concentration
in the city (train station, port, museum, two hse}eAs a result 44 places were identified
by the sample as potential destinations for a éutwmip. Although only 15 of these

destinations are coastal cities they account férddential visits or 61% of the sample.

Prefered Destination Type Total

125

E Coastal Cities

O Other Destinations

Diagram 1: Preference of coastal destination by the majofityx@ sample including

both winter and summer results

The immediate assumption is that people who visdtstal cities have a tendency
to prefer coastal destinations. Although this isiobs from the results and can act as a
basis for discussion, it is still very general ama network can be created and be

functional on such a loose categorisation and biedsion of cities.

Comparing the data of summer questionnaires taléte collected during winter,
very little difference was found in the tendencyisit a coastal city. As we can see in
diagram 1, tourists in their majority chose a calasity as an alternative destination
regardless of the time of year that they were askatk of the major problems of
tourism as an economic activity so far has beenséasonal nature, especially in

destination where the tourism product is thoughbeosea-sand-sun. Coastal cities do



not present a characteristic example since theybownthe element of sea and
attraction to the water element but they can alsadtegorised under urban tourism
destinations. Tourism in coastal cities (urban tdsurism) is not as dependant on the
weather as resorts tourism, it is closely tied atiamal holidays (extended weekends)

and it involves less overnight stays.

Type Of Destination Winter Type of Destination Summer

70 70

60 60

50 50

40 - 40 1

30 1 30

20 20

10 B Coastal Cities 10 1 B Coastal Cities

0 O Cther Destinations 0 O Other Destinations

Diagram 2: Preference of coastal destinations analysed atghafor winter and

summers results

Volos is a coastal city of 120.000 people, with @ique natural and built
environment. It is a city where the mountain meéts sea situated on the roots of
mountain Pelion inside the Pagasitikos gulf. Thg'€iplan follows a grid with a long
waterfront promenade, two major axis parallel te toastline and two vertical axis
leading to the mountain. The city is situated kel between Athens and Thessaloniki
with good road access. Within and hour drive from ¢ity one can find the ski resort of
Hania, many beaches for swimming, mountain walkshaeological sites and
traditional villages, or using the flying dolphirme can choose to visit the north
sporades islands. Based on the first section ofjtiestionnaire where tourist identified

the major attraction and activities in the citydahis brief description of the city, an



attempt was made to categorise the preferred agistis according to the offered
experience. A set of initial indicators was definmghinst which preferences will be
tested. These indicators are still very broad betenintentionally that way due to the
nature of tourism, which is a multi-purpose activind cannot, in most cases, be

narrowed down to one specific attraction or onejoeactivity.

Categorisation of Destination

160

140

120 +

100 -

80 -

60 -

B Built Environment
B Coastal Cities

M Large Cities

B Natural Enviroment
@ In the same Region
O Islands

O Ski Resorts

40

20

Diagram 3: Categorisation of tourism destinations accordogigjor tourism
attraction in Volos

As we can see in diagram 3, cities with an exceptiduilt environment are mostly
preferred by tourist followed closely by coastdies. It is worth mentioning that within
the destinations with an exceptional built envir@minonly one is not coastal, and many
destinations are coastal but they have less th&i®Q0nhabitants therefore they do not

account as cities.



NETWORINK POTENTIALS IN GREEK COASTAL CITIES

As the results indicate, there are patterns of \ieha that can be identified within

tourists and these can indeed act as the basikdareation of a new type of network.
Rather than networks being caused by geographigirpity they are means of

overcoming distance and the cost-benefits of lowivorks compared to non-local
networks may indicate that local networks are nstedficient (Sorensen, 2002).
Information, common experience and what is oftemtineed in urban fabric analysis
as “sense of place” can act as strong links betwdsstinations. This new type of
network will not be based on a physical link of lexnging product, labour or services

as much as it will initially start as a system ofrqplementary choices.

Still the main function of a network which is toash decision-making, evenly
allocate resources and alleviate disparities wilbvimle benefits to all the cities
participating in it. Complementary destinations Gt as all-year round destination
providing an answer to one of the major problemgonfrism. Careful planning and
acknowledgement of the network can initiate mecranito protect destinations from
being over-exploited and exceeding their carryiagacity and on the other hand a
planed allocation of tourist can help control tregreent of the market that each

destination is accommodating (higher spending,dostpying, etc.).

Apparently, recognising common characteristics g@otentials between cities
does not result in the development of co-operatamilaboration or common policy
networks just like that. Networking will increadeettourism market and the economic
benefits with an ultimate goal to share them withie region , but places and
destinations will continue to compete. Networkisgdt minimizing competition, but it
works in a parallel way in order to develop someeleof co-operation as well.
Destinations will co-operate to attract a more higther spending tourism but they will
compete for the larger proportion of the marketefBhare a number of constraints in the
development of such networks even though the bisnefay seem obvious. A clear
starting point for this lies in the analysis of tharent political, institutional, cultural an
spatial context of coastal cities their local aedional administrations and they way
these intervene with the development of a commgnastegional policy. Intra-regional

relationships need to be defined and planed in dhatyallows two-ways co-operation,



and new flexible tools of governance need to beleyag in order to overcome strict
administrative boarders and view space as a satifar areas (where this is necessary)

and not merely as a set of close areas.
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